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AHEAD OF THE CURVE

During his UK visit, The Journal’s David Mannah travelled to the Cambridge countryside to sit down with the brains 
behind the world’s leading hair technology, Dr. Tim Moore of ghd.

Hair and physics…not two words you often see together, unless 
that is, you’re in Cambridge, England. They call it the Silicone 
Valley of the UK – a hub of science and technology and suitably 
home to ghd’s headquarters and laboratories. Here, businesses are 
interested in chemistry and physics and basically making the world 
a smarter place, and with some of the country’s most prestigious 
universities at their doorstep, there is no shortage of brainy, hungry 
graduates ready to sink their teeth into the next big thing. In ghd’s 
case, that thing is the safe and successful thermal manipulation 
of hair, something that ghd is arguably the best at in the world.

Why? Ghd’s success is simple, really. “I think it comes down to 
performance - our tools work,” says the man behind all product 
development, Chief Technology Officer, Dr. Tim Moore. “Through 
our research and development facility in Cambridge, we use our 
deep understanding of the physics of hair to create products that 
give the best performance while still looking after your hair.” The 
hot tool brand takes the cake for essentially revolutionising at-home 
styling since its inception in 2001, and most recently has added 
hot wands to its portfolio with the release of a new range of styling 
wands, Curve; an apt name given ghd is always one step ahead.

Creative Director David Mannah in Cambridge with Chief Technology Officer of ghd, Dr. Tim Moore
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Recently, The Journal had the honour of 
being the first ever media  invited to ghd’s 
headquarters. Meeting with Dr. Moore and 
Journal darling, Jayne Wild, we discussed 
the brand, their focus, and of course, the 
technology behind it. Ghd’s mission in the 
laboratory is clear from the get-go: to create 
leading hot tools through constant research 
and innovation. Their Cambridge team consists 
of 63 staff, and nine of these are dedicated 
scientists who study everything to do with hair 
and the physics of hair. With all these smarts 
under one roof, it’s no wonder ghd’s products 
not only look beautiful, but function to absolute 
perfection; and yet getting to this point is not 
an easy task, according to Dr. Moore. “Hair 
is crazy complicated…it’s one of the most 
complicated fabrics on the planet and no man-
made fibre comes close to it,” he says, which 
explains why hot tool brands are still to trying 
to perfect two main issues when it comes to hot 
tools: temperature and uneven heat.  

Scientists like those at ghd have known for years 
that 185 degrees is the optimal temperature 
for styling the hair, and that over 210 degrees, 
the hair begins to break down, is gradually 
destroyed and cannot be reversed - a process 
called “denaturation”. This is where ghd’s 
ground-breaking tri-zone technology comes 
in: “Each ghd tong and wand has a total of six 
temperature sensors and six heating zones, so 
the tool can adjust accurately to make sure the 
temperature stays at 185°C,” says Dr. Moore. 
Discussing the intricacies of hair tools like this, 
pulls back the curtain on the glamour of session 
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W O R D S  B Y  M A D E L I N  T O M E L T Y

styling and the customer and sales focus of 
salon styling, to reveal that hair care really all 
begins with science. The reality is, if it wasn’t for 
scientists like those at ghd, women would still be 
curling their hair using rags. 

Although ghd has provided consumers with 
fast, effective relief from frizzy and unkempt-
looking hair for 13 years, the people behind 
the brand insist that the tools are at their core, 
made for hair stylists - hair stylists like their 
ambassador, Jayne Wild. The curve, eclipse, air 
and aura are professional tools engineered for 
high performance and if the stylists using the 
tools aren’t happy, ghd isn’t happy, which is why 
they have a manufacturer guarantee. Customer 
service is another high priority for the company, 
and this is smart business acumen given ghd is 
functioning within a premium market that thrives 
on high quality and even higher expectations.

This relatively young brand is growing rapidly 
and the company recently opened its second 
laboratory, this time in trail-blazing Hong 
Kong, on the ironically fung-shui-happy date 
of Halloween. Their empire is clearly building, 
which means that consumers and hairdressers 
alike  can look forward to greater advances in 
hair technology and trailblazing new products. 
Meanwhile, every woman’s hair becomes more 
flawless… and that can only be a good thing.


