
In the spellbinding world of fashion, everything 
begins with a vision - a vision for something 
beautiful, creative and original. All fashion 
designers aspire to create a pretty picture 
and inspire others to do the same, and for 
hairdressers it’s no different. With so many 
talented artists emerging on the Australian 
landscape, the time could not be better for the 
arrival of an industry body, the sole purpose of 
which is to develop, strengthen and promote 
Australian fashion on an international stage. 
Introducing: The Australian Fashion Chamber. 
Spearheaded by Chairperson and Vogue 
Australia’s Editor in Chief Edwina McCaan, and 
with a Board of Directors that includes Glen 
Schlenhuber - Managing Director at Tiffany 
& Co, Leanne Whitehouse of the Whitehouse 
Institute of Design and Alicia Kemp of AMP 
Capital Shopping Centres, the fashion industry 
could not be in better hands.

Completely not-for-profit, each member of 
the board volunteers their time to this much-
needed cause because they all share the same 
belief: that there has never been more design 
talent in Australia. They are each committed 
to one vision - to nurture Australian design 
talent and equip them with all they need to 
know to develop and sustain a successful 
fashion business not only in Australia, but 
internationally. The focus of the AFC is on 
educating both aspiring designers and mid-
level businesses now, so that they can prosper 
long into the future. This education will come 
in the form of mentoring and regular seminars 
throughout the year and is an absolute priority 
if players of the fashion game want to avoid a 
use-by date and excel in a global landscape. 
It’s time to show the world what Australian 
designers are made of. 

After the closure of several leading Australian 
labels in the past 18 months including Lisa Ho, 
Kirrilly Johnston and Ksubi, we all recognise 
that the Australian fashion industry has seen 
better times. Cult jean label Bettina Liano 
recently closed every one of its Australian 
stores in favour of U.S shopfronts and it’s all 
too evident that the Australian retail industry is 
a battlefield even for established designers. As 
Edwina McCann told The Journal, “Our industry 
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needs to come together and pool our resources 
to assist our creative talents. We have not had 
an industry body to represent our designers at 
government level and in a public forum to date. 
It is essential that we look at the successes of 
the CFDA (Council of the Fashion Designers of 
America) and the BFC (British Fashion Council) 
and emulate what has worked for them.” 

And look to them they have. In fact, the idea 
for the Australian Fashion Chamber came as 
a result of a conversation McCann had with 
US Vogue Editor In Chief Anna Wintour, who 
suggested Australia should have its own version 
of the CFDA to build the local industry to a 
greater scale. Overwhelming industry support 
followed, and the commitment of AMP Capital 
as well official hair partners Toni&Guy and 
Label.m. Evidently, passion and dedication for 
Australian fashion runs through the veins of the 
hair industry, too. Toni & Guy and Label.m are 
doing their bit to not only represent hair, but 
pave the way for its growth and its relationship 
with fashion. After all, hair and fashion go hand 
in hand and neither can exist without the other 
when it comes to creating runway and editorial 
looks. 

In this issue’s cover shoot, ‘Collide’, the 
Toni&Guy artistic team collaborated with the 
new crop of Australia’s talented designers 
including Ixiah, From Britten, Strateas 
Carlucci, Elissa McGowan and Tristan Melle. 
The photographic collection is a statement in 
itself, in its unmistakeable crossover between 
hair, fashion and art. A dialogue between 
the fashion and hair industries, the shoot is a 
perfect example of an attempt to bridge the 
gap between the two fields which although 
so similar, do not often receive the same 
recognition. 

The AFC is committed to promoting unique 
design talent that Australians can be proud 
of, and which can compete with like brands 
on a world stage. With a program of activity 
that includes training conferences, mentoring 
programs and design awards, designers have 
the opportunity to win membership sessions 
via award programs, including the AFC Awards 
which is open to industry nominations from July. 
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The Awards will honour those front-runners in 
the design industry, worthy of support and 
projection into an international market. The 
AFC has already kicked off the first of its guest 
lecture series at the University of Technology 
Sydney, and the training conferences will 
take place bi-annually in capital cities around 
Australia beginning this October. 

Supported by a network of mentors, these 
regular events will make it possible for 
burgeoning designers to gain business and 
financial insight - areas which are often not the 
forté of the creative-minded design student, but 
which are ultimately essential for the success of 
their future brands. 

Understandably, there has been a lot of anxiety 
surrounding the fashion retail sector in the past 
five years. International companies opening 
their doors on local soil, the radical growth of 
the online shopping sector and the hesitation of 
Australians to part with their precious pennies 
has contributed to a ruthless climate for young 
fashion designers, where it has become a case 
of survival of the fittest. But the light at the 
end of the tunnel comes in the form of The 
Australian Fashion Chamber. This industry body 
is the support network and in a sense, the safety 
net that our emerging talents need. With it we 
can expand the fashion industry, and broaden 
relationships locally and overseas.

We need relationships to survive. We have by 
nature, an innate pull to connect with others. 
In the world of fashion and hair, we are brought 
together with a vision of something beautiful, 
and we achieve it through collaboration. So 
let’s reach out to each other. Let’s support the 
fashion industry, support our new designers and 
our emerging hair artists who will be working 
together now, and into the future. Now is the 
time to nurture, encourage and mentor, and 
it begins with with each and every one of us 
spreading the AFC’s cause for a brighter fashion 
future.
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